Affiliate Advertising Policy Template

Many affiliates raise revenue through newsletter and website advertising. If the affiliate pursues advertising opportunities, it’s highly recommended to establish advertising guidelines and sign contracts with vendors. Sample guidelines are below for your use in creating a policy applicable in your affiliate.
1. <Affiliate> reserves the right to review all proposed advertising copy and to refuse to accept any copy that does not conform to <affiliate’s> mission or philosophy.  
2. Statements in advertising copy should be ethical and carry no direct or implied disparagement of another product. There should be no statements that are misleading, exaggerated, open to misinterpretation, or contrary to accepted, proven facts.

3. Advertisers shall be made aware that advertisements must comply with the laws and regulations of the United States and the State of <state>.
4. Acceptance of advertising does not represent an endorsement of the advertiser, product, or service.

5. <Affiliate> shall take reasonable steps to ensure that the acceptance and placement of advertising does not undermine <affiliate>’s reputation for scientific and editorial integrity.

6. <Affiliate> may institute a “no advertisement policy.” 
7. Layout, artwork, and format of advertisements shall be such as to avoid possible confusion with editorial content. The word “advertisement” may be placed across the top of the advertisement.

8. To be consistent with general Academy style, the spelling “dietitian” with a “t” should be used in all advertising copy, rather than spelling with a “c” (“dietician”).
9. <Affiliate> does not accept ads involving sweepstakes or prize drawings and ads inviting readers to participate in a survey.
10. Wherever a direct link to an advertiser’s website is used, the following message should be placed in close proximity to the link: 
“<Affiliate> does not endorse the content, products, or services on other websites.”
11. An advertisement on the <affiliate> website may contain one or more embedded direct links to pages on the advertiser’s website. The <affiliate> reserves the right to review and approve the advertiser’s web page that is directly linked.

12. The <affiliate> will not link directly to any web page that prevents the user from a one-click return to the <affiliate> website.

13. The <affiliate> logo may not appear on an advertiser’s website without prior written approval from the <affiliate>. However, advertisers may use links to send their website users to the <affiliate> website for information.

14. Support documentation verifying claims must be submitted to the editor upon request before an advertisement will be adopted for publication.
15. All advertisement inserts must be submitted to the editor for copy review and production approval. Additional costs (postage mailing services) incurred because of the insert will be the responsibility of the advertiser.
16. Advertisements may be rejected based only on advertising policy/guidelines (i.e., inaccurate information, etc.), not based on personal feelings or perceptions about the company/person placing the advertisement.

NOTE: There may be circumstances in which compelling reasons may justify excluding an advertisement and violating one of these principles. 

17. An advertiser may not misrepresent the advertising relationship with affiliate as an endorsement by the affiliate.  Advertisers may not use their collateral marketing materials to publicize that their advertisements have appeared in an affiliate publication or on the affiliate website. 

Affiliates shall take reasonable steps to ensure that the acceptance and placement of advertising does not undermine the affiliate’s reputation for scientific and editorial integrity.

18. There should not be statements or visuals that are misleading, exaggerated, open to misinterpretation, or contrary to accepted proven facts.

19. Statements of properties, performance, nutrient values, beneficial results, or other product claims should be verifiable by adequate peer-reviewed, scientific data available in the literature or submitted from a reputable laboratory.  

20. Nutrient and health claims should be consistent with Federal regulations governing food labeling and advertising.

21. If the advertiser elects to include the nutritional value of a product, it should be stated per serving or per day as actual nutritional content, percent of the Daily Reference Intake (DRI), or percent Daily Value (%DV).

22. Advertisements for special nutritional products and modified foods must include a list of ingredients and the quantitative nutritional analysis of the product, or must be available upon request.
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